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Email What Do You Think
	Records
	Minimum order
	Guarantee
	Data
	Format
	Delivery

	104,000
	5,000 records
	15% click-thru
	Email
	Broadcast
	1-5 working days


Description

Since it was launched in 2005, WhatDoYouThink.com.au (WDYT) has experienced unprecedented growth, attracting a highly responsive pool of consumers and grocery buyers to the program.

Members of the WDYT loyalty program opt in to receive ‘reward points’ for participating in research, promotions and surveys redeemable for items in its Rewards Catalogue and Reward Auctions.

The website itself caters to people’s innate curiosity about one another by collecting and archiving the opinions of ordinary Australians through site-hosted ‘Quick Polls’. Members can suggest poll questions on a range of topics including romance/relationships, sport, parenting, movies and TV.

Parents with dependent children, homemakers, administration, PA and clerical workers are well represented in our database and are eager to participate in surveys. The generous rewards system ensures a healthy member participation rate for your next online survey, market research project or direct email campaign. 

Positioned specifically to target the core decision makers and influencers of households and businesses, WDYT offers the perfect vehicle for market research, and brand awareness.

Gender: Females 72.2% Males 27.8%      
See page 2 for demographic analysis and selections.

	Costs
	Selections
	State counts

	One time rental 

25c each - email records (delivered)

Purchase

N/A

$150 setup fee

10% GST
	State

Postcode

Interest Category

& See page 2
	NSW     32.9%
ACT        1.3%  
VIC        26.8%
QLD       21.9%
WA          7.2% 
SA           7.7%
TAS         1.9%  
NT            0.3% 
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* Members:

46,000+

* Geographic Distribution:
(can bo targeted by postcode)
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of members ear medium
to high incomes

are fultm homemakers.

have broadband connection
athome.

‘spend more than 3 hours on
the ntarnat a day

‘spend more than 3 hours
Walching tolovision a day

subscrbe to atleast 1

5602 movie at the cnemas once
& month or more.

@ dvertising/market research opportunities
« Pormission-based, diect emallonine suvey campaigns

 Third

Banner advertising (CPM): 468x60, 120x24(
Monily pol caegery sponsorship: Excluive 120,240
arty Quick Poll hosting services (coming s00n)

, flash enabled

rgeting opportunities

Demographic Filters
~Location

“Cindor

 Housendd Income Level

~ Oupaton & Oocupation Status

~ Gompany Purchase Decisen Matkers
~ Gompany Purchase nflasncers
~Emplymtont indusiry Segment
 Educalon Lovel

~ Parents wih Dependents

Interests (General)
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(press, TV, cinema, intemet, radio)

Interests (Entertainment)
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	Remington Direct



8 Waterford Drive

Miners Rest, VIC 3352, Australia

Tel: 03 5334 9287  Fax 03 5334 9289

info@remingtondirect.com.au
www.remingtondirect.com.au
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