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Identity Direct Response Consumers
	Records
	Minimum order
	Guarantee
	Data
	Format
	Delivery

	485,966
	5,000 records
	95% deliverability
	Mail & Phone
	Excel
	2-3 working days


Description
Ortega Publishing Pty Ltd began operations in 1991 as an Australian owned consumer products company that specialises in the manufacture and marketing of unique, personalised products.  The company sells a wide range of personalised products including the very popular My Adventure Book series, personalised name and address labels, personalised poems and personalised clocks. These unique products are marketed in Australia, New Zealand, US, UK and Canada.  

Identity Direct is a consumer brand created within the Ortega Group. It encompasses the complete range of personalised and non-personalised products including recent additions like iron-on clothing labels, vinyl labels, personalised pens and pencils and much more for the home, school and pre-school markets. Disney and Sesame Street licences have added further appeal to the much-loved Identity Direct range.
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Highlights of the consolidated purchaser databases:

Australia & New Zealand
· All records are cash-with-order, mail order responsive purchasers.

· All records are unique with no duplication across products. Product category indicates the purchaser’s most recent purchase.

· Ongoing purging of return-to-sender mail and all other exclusions from our own regular mailings.

· Up-to-date changes-of-address, including running the Australian data through Australia Post’s National Change of Address database. 

· 95% DPID compliance for barcoded mailings within Australia.

· New Zealand data includes postcodes.
	Costs
	Selections
	State counts

	One time rental 

29.5c each – mailing records

10% off per thousand rate for orders over 30,000 records

20% off per thousand rate for orders over 50,000 records

$300 setup fee (or $500 for complex selections)
10% GST
	Lifetime value of purchases

Product type

Year & Month of last purchase

Gender (not all records)

Relationship to child (Some records) 
State/Postcode 
	See Page 2


As of April 2011 

	
	Australia
	New Zealand

	 
	0-12 months
	13-24 months
	25-36 months
	36+ months
	0-12 months
	13-24 months
	25-36 months
	36+ months

	Children's product purchasers
	57,596
	44,055
	40,096
	120,754
	6,766
	4,413
	3,893
	16,088

	Labels by mail purchasers
	20,009
	22,417
	29,055
	109,050
	1,242
	741
	1,688
	8,103

	TOTAL
	77,605
	66,472
	69,151
	229,804
	8,008
	5,154
	5,581
	24,191


	 
	 Gender of purchaser
	Female
	Male

	Children's Product Purchasers
	73%
	27%

	General Product Purchasers
	59%
	41%

	All Purchasers (weighted average)
	71%
	29%


	 
	 Single/Multiple
	Single
	Multiple

	Children's Product Purchasers
	31%
	69%

	General Product Purchasers
	68%
	32%

	All Purchasers (weighted average)
	41%
	59%


	Lifetime spend 
	 
	$0-$15
	$15-$30
	$30-$75
	$75+

	Children's Product Purchasers
	1%
	14%
	29%
	56%

	General Product Purchasers
	20%
	46%
	27%
	6%

	All Purchasers (weighted average)
	6%
	23%
	29%
	42%


	 Relationship to child
	 
	Parent
	Grandparent
	Aunt/Uncle

	Children's Product Purchasers ONLY
	68%
	24%
	8%


Note: Not applicable to General Product Purchasers
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8 Waterford Drive

Miners Rest, VIC 3352, Australia

Tel: 03 5334 9287  Fax 03 5334 9289

info@remingtondirect.com.au
www.remingtondirect.com.au
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